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6 What is GDPR?
Agenda :

© Impact on commercial agents
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Key rights:

1y
2)
3)

4)
5)
6)

Right to be forgotten
Right to access

Data portability

Privacy by design

Data protection officers
Mandatory breach
notification
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Key requirements:

1) Lawfulness, fairness

2) Purpose, data limitation

3) Accuracy, integrity, confidentiality
4) Transparency
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Data subject

A SHORT SUMMARY -
WHAT SHOULD COMMERCIAL AGENTS DQO?
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DO NOT: Data subject

1) Panic.
2) Merely comply.
3) Treat GDPR as another box-ticking excercise
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1) Gain control of your personal data.
2) Justify your personal data collection.

3) Be transparent.
4) Build trust with the customer
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«In a networked world, Data subject
trust is the most -
Important currency.»

- Eric Schmidt
Executive Chairman of Google CUSTOMER
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QU ESTlONS? tfh@virke.no

+47 97169 577




